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Tops in Blue rolling
into Kiva Auditorium

Hold off embroidering logo

The premier entertainment
showcase of the Air Force, Tops
in Blue, brings its “Soaring with
Eagles” to Albuquerque’s Kiva Au-
ditorium, Feb. 3, at 7 p.m.

The evening of free musical
entertainment and visual delight
is performed by Air Force mem-
bers who travel worldwide, en-
tertaining America’s warfighters.
But the show in Albuquerque is
presented for everyone to enjoy.

Musical selections range from
Tina Turner’s “Proud Mary” and
the Supremes to MC Hammer,
BOYZ II MEN and Ricky Martin
in the medley performance.

Transportation for active
duty military and their families
is provided from Kirtland AFB.
The shuttle bus collection point
is the parking lot to the east of the

Thunderbird Inn Building  20350.
There are Shuttles every 30

minutes between 4:30-6 p.m. The
shuttles leave the Kiva after the
show at 9:15 p.m.

If you wish to drive, parking
fees in the area range from $5-$8,
so the shuttle is a cost-effective al-
ternative for military families.

Seating for active duty mili-
tary members is 5-6 p.m. and  for
the general public begins at 6 p.m.

The Kiva Auditorium is in the
Albuquerque Convention Center,
at Second and Tijeras streets.

Tops in Blue is sponsored by
AT&T, First Command Financial
Planning, Sandia Labratory Fed-
eral Credit Union, Kirtland Fed-
eral Credit Union, AAFAA and the
College of Santa Fe.

Air Force clothing office of-
ficials are asking Airmen to wait
a few weeks before having their
lightweight blue jackets embroi-
dered with the Air Force logo.

“We’ve had an overwhelm-
ingly positive response in re-
gards to placing the logo on the
jacket,” said Libby Glade, Air
Force clothing office chief. “How-
ever, we have also received nu-
merous questions from embroi-
dery vendors and private indi-
viduals about the logo. We are
revising the technical data to ob-
tain an embroidery software for-

mat to ensure a high-quality, con-
sistent appearance.”

A contractor is currently work-
ing on a digitized pattern, which will
be available online at www.af.mil/
airforcestory by the first week of
February, Ms. Glade said.

Besides the digitized pattern,
complete, updated specifications
for embroidery will be available
online. These specifications will
include a diagram of logo place-
ment and design elements, such
as thread color and number, font
style and size, stitch style and
count, and spacing.
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SEE YOU TOMORROW AT NAVARRO

THROUGH

BREAK

2004 Cadillac CTS

WAS  $33,085  NOW  $29,450
32317

2004 Cadillac Escalade

WAS  $58,040  NOW  $52,300
32259

2004 Cadillac Escalade EXT

32258

  WAS  $53,770  NOW  $47,900

2004 Cadillac Deville

WAS  $45,445  NOW  $38,300
32271 32283

2004 Cadillac Escalade ESV

WAS  $58,095  NOW  $52,500
2004 Cadillac Seville

  WAS  $48,750  NOW  $40,000
32214

2004 Cadillac SRX

WAS  $43,980  NOW  $39,300
32309

32180

2003 Cadillac Deville DHS

WAS  $53,655  NOW $43,655
2003 Cadillac STS

WAS  $51,695  NOW  $41,900

32067

2003 Cadillac Seville STS

WAS  $52,345  NOW $42,345

32057

800-400-6601

471-6600

*2003 CLEARANCE  *UP TO $10,000 OFF
MSRP on select models


